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Mental Health
Week 2018

With one in five Australians experiencing mental health
problems last year and the annual cost of mental illness
reaching $10.9 billion, mental health is becoming a
defining issue for the Australian community.

So instead of ignoring the problem - let’s talk about.

Now in its 51st year, Mental Health Week is one of the
most recognised and longest running community health
campaigns in Western Australia.

The State’s peak body for mental health, the WA Ab o Ut M e n ta I
Association for Mental Health, hosts Mental Health Week "y H Ith W k
in Western Australia in partnership with the WA Mental ea ee

Health Commission.

In 2018, we are supporting a range of targeted events
engaging a broad dissection of the public during 7 —14
October 2018.
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2018 Theme Distribution
and reach

Promotional material will be distributed via a
number of channels in the lead up to Mental
Health Week, ensuring high attendance at events
and maximum exposure of sponsor brands in
support of the cause.

. Extensive social media campaign, which
#mentalhealthstartshere reached 160,000 views in 2017 and has 2500
Facebook followers, 1400 Twitter followers
and 500 Instagram followers

I nVitati o n to Mental Health Week partnership with a

Media Partner will ensure comprehensive

a rt n e r media coverage in the lead-up to and during
p the week

Mental Health Week resources packs

(distributed to approximately 30,000 people
and organisations around WA, including
event activators at 130 community events)

Flyers displayed at other expos, stalls and
events that WAAMH attends / sponsors

Displayed in our training material hand-outs
(approx. 3100 participants per annum)

Mental Health Week website (average of
8,000 page views/week) mhw.waamh.org.au

Promotion in WAAMH’s monthly eNewsletter
(approx. 5,000 subscribers) and Mental
Health Week eNews updates (approx 1600
subscribers)

WAAMH has over 200 members to cross

promote through their online and physical
networks, including all large mental health
providers in WA

Professional distribution of flyers and
posters to local libraries, cafes and
community centres

Mental Health Week promoted on various
Government websites displaying community
events.
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Principal Partner

Be recognised front and centre

By becoming the Prinipal Partner of Mental Health Week 2018, your organisation has

the premium and exclusive opportunity to align its brand and social responsibility directl
with the peak body’s proactive health messages and reap the enourmous reach this well-
established state wide campaign has to offer.

Benefits include:

Recognition as Principal Partner

Logos on all Mental Health Week 2018 collateral (if received by 30 August 2018)
Acknowledgement at all events, including the Closing Ceremony, Stand Up! for Comedy
Acknowledgement in all Media Releases relating to Mental Health Week 2018
Acknowledgement in all digital marketing campaigns related to Mental Health Week 2018
Acknowledgement on all social media channels, including Instagram, Facebook and Twitter
Banner at events

Pop up display at events

Logo on slide presentations as relevant

Logo with click though on Mental Health Week website and WAAMH websites

Logo on staff and volunteer uniforms

Logo on downloadable resources

Free tickets and VIP access to all events

Opportunity to volunteer and communicate directly with the public at events

Promotional material / insert in Mental Health Week packs

Other benefits can be tailored to suit your business needs - talk to us!

$20k

World Mental Health Day

SPREADING THE WORD ONE COMMUTER AT A TIME!

a3

Closing Ceremony

‘STAND UP! FOR COMEDY’ - 13 OCTOBER - STATE THEATRE CENTRE




World Mental Health Day - Art Exhibition

Be part of the most internationally recognised day of Mental Health
Week - World Mental Health Day on 10 October! Get amongst the
hustle at Perth’s busiest morning commute public transport hubs. Your
brand is sure to be noticed as we spread the word on looking after
mental health and also includes a unique opportunity to be involved

in corporate volunteering on the day, putting you in direct view of
thousands of members of the public.

Branding on staff and volunteer uniforms

lE".; Logo on World Mental Health Day event listing and Mental Health
t'tht Week website
] " . . .
L&-q Prominent banner display at nominated transport hub -
Logo recognition with click through on all relevant digtal marketing CI g C y
2&5 campaigns, and on WAAMH and MHW websites os I n e re m o n
}“L Logo on downloadable resources Presented in partnership with the Perth Theatre Trust, the
| Acknowledgement on our social media closing ceremony comedy night will have 500 members
, , of the public roaring with laughter to wrap up Mental
Acknowledgement in all relevant Media Releases Health Week 2018. As sponsor to this event, you will
[_- Opportunity to volunteer at event have naming rights and a pop up display at the VIP pre-
g show function and receive prominent signage throughout

Receive four free tickets to the Closing Ceremony the State Theatre Centre on the night, plus be part of all

the hype leading up to the show!

| Support clearly promoted in social media, on

| shirts and other sigange where possible.
Naming rights to the VIP pre-show fucntion event

— i Other benefits can be tailored to suit your business needs!
E I Logo on promotional event flyer and comedy program
: = #--- . L 8 7 5 - Logo recognition with click through on event
= g P . o registration page, WAAMH and MHW websites
Parliament House .« 1 ol R N—————
- : el Acknowledgement in social media, electronic
& |

] | o B L marketing and media releases in relation to event
L | b sl Prominent banner display at event

Pop up display at event

Guest speaker (3 mins)

Six free tickets to the event

=
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Mental Health
Week Supporter

T Y BN NS | COERF d

Align your brand with increased mental health
awareness during Mental Health Week 2018.
Logo on Mental Health Week website

Logo on all electornic marketing relation to
the week

Acknowledgement through our social media
channels

Acknowledgement at major events



Confirmation

To confirm your sponsorship and / or involvement, please complete, sign and email to: soliver@waamh.org.au
Once confirmation is received, a tax invoice will be issued to you by the Western Australian Association for Mental Health.
Payment terms are 14 days.

SPONSOR DETAILS

Organisation Name

Contact name Position

Mailing Address

State Postcode

Email

Telephone Website
Sponsorship Opportunities (please select)
|| Principal Partner $20,000
[ ] World Mental Health Day Transport Hubs $10,000
D Closing Ceremony - Stand Up! for Comedy $5,000
[ ] Art Exhibition $5,000
| ] Industry Partner $5,000
D Mental Health Week Supporter $3,000
| | Parliament House (Members only) $10,000

I ! have read and signed the *Terms and Conditions

TERMS AND CONDITIONS SPONSORSHIP ENQUIRIES

Shendelle Oliver, Marketing & Events Manager

Terms & Conditions: All prices quoted are in Australian Dollars and include GST. .
soliver@waambh.org.au

Confirmation of sponsorship and exhibition space is conditional upon this form

being completed and full payment being received. A tax invoice will be issued for . . .
this amount and must be paid within 14 days. xVAﬁI:/IH {/Sv the peik bod?{ representing community mental
Sponsorship applications are subject to approval, and at WAAMH'’s discretion to ealth in Western Australia

ensure its brand; community perception and values are not compromised. Level 1, 1 Nash Street, Perth WA 6000

I/We agree to comply with the terms and conditions and all provisions of the Telephone: (61) 08 6246 3000
sponsors and exhibitors contractual obligations all of which I/we acknowledge, Email: soliver@waamh.org.au

have read and understood.
Web mhw.waamh.org.au

Sign Date / /
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